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STAVYA SPINE HOSPITAL 
PERFORMANCE
MARKETING CASE STUDY

OVERVIEW

OBJECTIVE
To raise brand awareness, drive website traffic, and generate 
appointment bookings for spine treatments.

The campaign utilized Meta (Facebook & Instagram) and Google 
Ads targeting individuals aged 24-65+ in Ahmedabad with 
interests in spinal health and physical fitness.



AUDIENCE
TARGETING

PERFORMANCE
HIGHLIGHTS

AGE GROUP
24-65+
years old

LOCATION
Ahmedabad

INTERESTS
Spinal health, 
physical exercise, 
physical fitness
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Website Link Clicks

Conversions
(Appointments)

8,994

12 (6 from Meta, 6 from Google)

Total Reach

Total Impressions

Total Spend

7.96 million

10.1 million

48,571.51

AD SET
INSIGHTS
Ad Performance

7.9 MILLION 3,962 
Reached people at

₹ 1.85 - 2.15 per result
Profile Visits

1.29
Cost per Result



The campaign successfully increased brand awareness and drove traffic, with 
Instagram Reels and retargeting performing especially well. A focus on 
optimizing conversion campaigns can further improve appointment bookings.
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SUMMARY

8,994 12
clicks at

₹ 0.70 per click
Appointment

Bookings

925
Link clicks at

₹ 3.07 per click


