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STAVYA’S OPEN MRI CAMAPIGN
PERFORMANCE
MARKETING CASE STUDY

OVERVIEW

OBJECTIVE
To increase awareness and drive appointments for this speciality spine 
hospital’s new Open MRI service, targeting audiences in Gujarat, 
Rajasthan, and Maharashtra.

The campaign utilized Meta (Facebook & Instagram) and Google Ads to 
execute various awareness, traffic, and conversion campaigns. The goal 
was to educate the audience about the benefits of Open MRI, engage 
potential patients, and convert them into booked appointments.



TOP-PERFORMING
LOCATIONS

PERFORMANCE
HIGHLIGHTS

Ahmedabad: 106 conversions, INR 167.03 per conversion

Rajasthan: 40 conversions, INR 86.9 per conversion

Maharashtra: 25 conversions, INR 326.44 per conversion
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Link Clicks

Spend

5,652

26,067

406 (171 from Google, 235 from Meta)Appointments (Conversions)

Reach

Impressions

Spend

3.1 million+

4.3 million+

INR 77,663.67
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AD SET
INSIGHTS

Awareness Campaigns

Focused on reaching a broader audience to introduce the 
Open MRI service.

Platforms: Meta Ads

Top Results

2.03 MILLION
Reach

₹1.5 – 2.21
Cost per 1,000 

People Reached
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2,575
Total Clicks

₹0.76
Cost per Click

₹1,952
Total Spend

Web Traffic Campaign

Aimed at driving traffic to the hospital’s website for detailed 
service information.

Metrics

Conversion Campaigns

Designed to secure Open MRI appointments via Meta and 
Google.
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Google Ads Campaigns

235
Total Conversions

₹243
Average Cost 

per Appointment

171
Total Conversions

₹178
Average Cost 

per Appointment
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This specialty spine hospital’s Open MRI Campaign achieved substantial 
reach and engagement, effectively driving 406 confirmed appointments. 
Awareness campaigns were cost-effective in reaching millions, while 
conversion campaigns ensured tangible results. Moving forward, 
focusing on high-performing regions like Ahmedabad and Rajasthan can 
further improve campaign efficiency and outcomes.

SUMMARY


