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STAVYA SPINE HOSPITAL 
PERFORMANCE
MARKETING CASE STUDY

OVERVIEW

OBJECTIVE
To promote Stavya Spine Hospital's Outreach OPD services across 
various locations in Gujarat, encouraging patients to book appointments 
and access specialized spine care.

The campaign utilized Facebook Ads to target individuals in 
Surendranagar, Bhavnagar, Memnagar, Mehsana, and Motera. It aimed 
to increase call confirmations and link clicks, driving awareness and 
engagement for OPD services.



AUDIENCE
TARGETING

PERFORMANCE
HIGHLIGHTS

AGE GROUP
24-65+
years old

LOCATION
Ahmedabad

INTERESTS
Spinal health, 
physical exercise, 
physical fitness
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Link Clicks

Spend

5,652

INR 21,148.90

INR 20.77

INR 3.74

Average Cost per Call Confirmation

Average Cost per Link Click

Reach

Impressions

Call Confirmations

381,761

1,275,300

1,018
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AD SET
INSIGHTS

Surendranagar

91,594 212
Reach Call

Confirmations

1,225
Link 

Clicks

₹20
Cost per

Call Confirmation

Bhavnagar

89,570 253
Reach Call

Confirmations

1,175
Link 

Clicks

₹16.7
Cost per

Call Confirmation
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Memnagar

64,465 213
Reach Call

Confirmations

1,167
Link 

Clicks

₹19
Cost per

Call Confirmation

Mehsana

82,240 183
Reach Call

Confirmations

1,082
Link 

Clicks

₹23
Cost per

Call Confirmation
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The Outreach OPD Campaign for Stavya Spine Hospital effectively raised
awareness and generated significant patient engagement across targeted
locations. Bhavnagar achieved the best performance with the lowest cost 
per call confirmation (INR 16.71). Overall, the campaign successfully 
drove 1,018 call confirmations at an average cost of INR 20.77, 
demonstrating cost-efficient advertising to promote specialized 
healthcare services.

SUMMARY

Motera

53,892 157
Reach Call

Confirmations

1,003
Link 

Clicks

₹26
Cost per

Call Confirmation


